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Inventory deterioration slows down in July, and US Light Vehicle
sales remain flat from the previous month
•

July sales of 1.13 million units were just 2,000 units below June volumes, while the selling rate
improved slightly for the second consecutive month, to 13.3 million units. Yet, the inventory
crisis has forced the US to lose 1.65 million units of potential demand so far in 2022 – equivalent
of total sales in Canada last year.

•

Toyota outsold General Motors for the first time since January, while the Toyota brand remained
the market leader. Tesla remains one of the fastest-growing makes, but Non-Premium brands
enjoyed a rebound in volume and took away some share from Premium.

•

Global outlook – Strong sales in China and India led global Light Vehicle sales to positive gains
in June, up by 1.6% from June 2021. Volume hit 7.2 million units and the selling rate came in at
85.7 million units, the highest level since April 2021. The outlook for 2022 remains subdued at
80.9 million units, a decline of 0.7% YoY, despite China now expected to grow by 5% on new
incentives.

(DETROIT, MI): US Light Vehicle sales in July performed mostly in line with the June results, according to LMC
Automotive, a leading automotive forecasting and market intelligence firm, now a GlobalData company. Still curbed
by lean inventories, July volumes totaled 1.13 million units, slightly weaker than expectations going into the month.
Compared to July 2021, sales fell by 11.6% – only January’s decline of 10.2% was better so far in 2022, though last
July was hampered by the chip shortage.
The July volume translates into an annualized rate of 13.3 million units, about 300,000 units higher than in the
previous month. Nevertheless, the daily selling rate edged down by about 100 units, to 43,400 units/selling day.
Compared to last year, when July had one extra day, the average fell by 3,900 units/selling day.
Under the pressure of record high transaction prices, retail sales remained under 1 million units for the third
consecutive month, but still increased their share of total sales. They are estimated to have accounted for 86% of
total sales, 2 pp more than in June. In the yearly comparison, only fleet sales enjoyed positive results, as OEMs
diverted inventory to retail sales in 2021 amid the worst of the inventory crisis.
Since 2000, this July was only better than the period of the Great Recession in 2008-2011. Year-to-date, sales stand
at 7.91 million units, down by 17.3% YoY. This means that the market has shrunk by 1.65 million units – the
equivalent of total sales in Canada in 2021.
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Augusto Amorim, Senior Manager, Americas Vehicle Sales Forecasts, LMC Automotive, adds:
“July sales were slightly behind the June volumes, but not all OEMs were that stable. GM lost more than 20,000
units, and it was outsold by Toyota for the first time since January. On the positive side, Ford, Mazda and Toyota
gained the most volume from June. Toyota remained the bestselling brand, but its lead over Ford shrank
considerably this month. Toyota was ahead of Ford by 2,400 units, down from the 8,000-unit lead in June. When it
comes to models, the F-150 and RAV4 continue to fight fiercely for the sales crown, and this month the F-150 was
ahead by 600 units. As these Non-Premium makes recover, Premium’s share was shy of 16% for the first time in
three months.”
While Compact Non-Premium SUV and Midsize Non-Premium SUV remained the two most popular segments, the
gap between them widened in July. Some of the key Midsize models faced a very weak performance – sales of the
Jeep Grand Cherokee plunged by 57% YoY and those of the Toyota Highlander plummeted by 49%. As a result, the
segment lost 1.2 pp of share. Compact Non-Premium SUVs gained the most share, up by 2.9 pp, thanks to more
inventory of models such as the Ford Escape (+138% YoY) and Volkswagen Tiguan (+25% YoY). Large Pickup was
the third-largest segment in July, accounting for 15% of total sales.

As a lift-off in vehicle volume in the second half of the year remains less likely and with the selling rate through July
holding at 13.7 million units, the outlook for US Light Vehicle sales has been trimmed further and the 2022 forecast
now stands at 14.0 million units, down from 14.3 million units last month. The latest outlook represents a decline of
nearly 6% from 2021 and reflects the intersection of continued supply constraints and demand that is expected to
weaken as inflation and rising interest rates take hold. There remains downside risk to the forecast of 200,000 units
as uncertainty is elevated through the end of the year and into 2023.
North American production through July was down by about 130,000 units from last month, consistent with the
muted outlook for the remainder of the year. North American production disruption for 2022 is holding at 1.5 million
units, showing no improvement from last month. The outlook for vehicle production overall is down by 250,000 units
to 14.3 million units for 2022. Given the weaker near-term demand outlook and the additional risk associated with
further disruption and a recession, the forecast for 2023 sales has been cut by 300,000 units to 15.5 million, an
increase of 11% from 2022.
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Jeff Schuster, President, Americas Operations and Global Vehicle Forecasts, LMC Automotive
said:
“The outlook for autos is clouded with continued uncertainty and dynamic risk factors. The constraint remains
centered on the supply side of the market, though a slowdown in demand is likely already underway, but masked by
the lack of inventory. We continue to expect a pullback in demand, but overall volume is not likely to result in lower
levels, just lack of a pronounced recovery.”

ENDS

About LMC Automotive: For over 30 years, LMC’s mission has been to provide the most
comprehensive, timely and actionable services to all sectors of the auto industry. Focusing exclusively on
this sector, while being highly responsive to our large and growing client base of car and truck makers,
component manufacturers and suppliers, and financial and government institutions, has fostered our
rapid growth. Today, from offices in all the major automotive markets, LMC provides insights and
forecasts for both the Light Vehicle and Commercial Vehicle sectors, with specific emphasis on vehicle
sales, production and propulsion systems. Our experts examine global industry dynamics from every
angle – be they macroeconomic trends, market and production developments or regulatory and
technological changes. These insights are shaped into a comprehensive suite of services that can be
tailored to an individual client’s needs and are delivered in a range of flexible and sophisticated formats.
As a company, we pride ourselves on the quality of our products, as well as our commitment to customer
service. Our team, and our carefully selected partner companies, are dedicated to what they do –
bringing the most accurate information to market and helping our clients to gain maximum benefit from
our insights.
LMC Automotive was acquired by GlobalData in December 2021 and now forms one of GlobalData’s
wide range of high quality B2B data and information providers. The acquisition also included LMC
Automotive’s sister companies – LMC Tyre & Rubber and LMC International – with specialisms in the
tyre and rubber sectors, and in agribusiness, including agricultural commodities, foods, industrial
materials, biofuels and their end-markets.
For more information about LMC Automotive, visit www.lmc‐auto.com, email us at media@lmc‐auto.com
or follow @LMCAutomotive on Twitter and LinkedIn.
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