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Policy changes pave a bumpy road for Swedish sales

While the pandemic and supply-chain issues have severely disrupted global vehicle sales this year, Sweden’s recent 
automotive performance has been closely linked to changes in taxation. 

The Swedish market began 2021 with the scrapping of a temporary policy previously aimed at boosting demand for greener 
vehicles. March then saw adjustments made to the ‘bonus-malus’ scheme, which, despite the bleak economic environment 
at the time, led to the most successful sales month for any March on record. The ‘bonus-malus’ scheme essentially rewards 
consumers who buy a vehicle that emits a relatively low rate of carbon dioxide, while penalising – or imposing a ‘malus’ – on 
the purchase of a vehicle with relatively high CO2 emissions. 

At the end of March this year, the bonus for plug-in hybrids was lowered by an average of Kr10,000, while the bonus for EVs 
was increased from Kr60,000 to Kr70,000, leading to a large pull-forward in sales of plug-in hybrids.

To complicate matters further, three months later, company-owned Personal Vehicles saw the ‘benefit tax’ (a tax burdened 
by an employee who uses a vehicle within their company) increase by 25% overall, causing yet another pull-forward in sales 
during June.

While Sweden’s policy changes make for some impressive monthly results, the medium-term impact could be damaging for 
overall demand. Higher taxes, in various forms, will undoubtedly discourage some consumers (or companies) from 
purchasing new vehicles. The incentives seen in many markets across Europe aimed at pushing buyers towards greener 
alternatives could cause some consumers to move away from the new vehicle market entirely as most EVs are yet to meet 
the lower price point that similar combustion-engine models currently offer.

Expanded taxation stemming from both the increased pressure on governments to meet tougher environmental targets, as 
well as the need to raise funds to address the huge spike in public debt arising from the pandemic could damage new 
vehicle sales and, therefore, the wider industry. But do developed nations in Europe really have a choice?

We forecast a muted end to the year for the Swedish vehicle market, due to some consumers pulling forward their purchase 
decisions in H1 to benefit from policy changes, as well as the damaging impact of the auto chip crisis, which is holding back 
demand across Europe. 

“Total Light Vehicle production in North 
America fell to just 909,000 units in 
September...meaning that this year’s 
result was one-third lower than the 
average”.

Continued overleaf.
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While, in aggregate, a less-disrupted supply chain has a positive impact on Premium segment market share (though that is 
certainly not to say that Premium brands have been immune to the disruption as they collectively faced a tough Q3 2021, 
for example), it is not the only factor supporting the segment. Solid share improvement this year, versus pre-pandemic 
levels, holds true in all key regional markets, but the importance of China in this development cannot be understated – in 
recent years, Premium vehicles have seen prices fall significantly and as Chinese consumers have eyed up vehicle 
replacement, Premium is increasingly an affordable option.

Globally, customers of higher-priced vehicles tended to be more insulated during the pandemic, with incomes less disrupted 
and sources of wealth, such as the stock market and property markets, holding up well; at the same time, an accumulation 
of savings over the last 18 months has also given greater flexibility to spend on more expensive vehicles. From a brand 
perspective, there has also been a key contribution from Tesla, ramping up Model 3 sales and introducing the Model Y. 

Over the next few years, although Premium market share growth will be more limited, further Premium/Super-Premium 
volume growth is forecast as recent gains are cemented with the help of model proliferation continuing at a greater rate 
among Premiums than the mass market, with one focal point being increasing offerings in the electric vehicle sector.

Chart: Global Premium/Super-Premium Sales Forecast (millions, units)

*The Seasonally Adjusted 
Annualised Rate of sales 
(SAAR) aims to capture the 
underlying level of market 
demand, accounting for 
seasonality for each month 
and transforming sales into a 
more meaningful annualised 
figure.
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